


How do you ensure that your
business benefits from Tasmania’s
iconic brand and millions of dollars
worth of marketing effort that
channels customers direct to your
business BEFORE they arrive in
Tasmania?

You participate in the all-new 2010 East
Coast and Flinders Island partnership
marketing campaign, a unique and
unparalleled program that uses digital
and traditional media, PR, and trade and
consumer shows to communicate with
carefully profiled targets in the larger
Australian mainland states.

Don’t wait for your potential customers
to read about your business after they’ve
arrived on the East Coast or on Flinders
Island — or somewhere else — get to them
while they are considering their next
holiday destination and start making big-
dollar decisions about their vacation.

Reach your customers where they
are looking for you!

The multi-faceted East Coast and Flinders
Island campaign targets potential visitors
where they are searching or browsing —
whether in print or online — and motivates
them to book their holiday or short
break in our regions principally via the
professionally written text and evocative
contemporary images in the Holiday
Planner. The Planner also provides
readers with detailed information to help
plan their trip, and then guides them
directly to advertised businesses — by
personal visitation, by phone or email, or
by the rapidly-growing and increasingly
vital direct, online booking channels.

Your pathway to online success

Participation in the East Coast and
Flinders Island zone marketing campaign
provides your business with access to

the now vitally important online market,
through dedicated East Coast and Flinders
Island landing pages on the popular
discovertasmania.com website, and through
an exact replication of the Holiday Planner
editorial and advertisements on the same
site using state of the art technology that
lets readers browse pages and turn the

pages just like a printed version. And
download or print them for reference and
planning.

Importantly, your advertisement in the
online Planner has live internet and email
links, leading customers direct to your
business website, email or phone.

No middle man, no commissions.

This year, campaign participants taking a
third page advertisement or greater can
enjoy special active content within their
ad, free of charge, and also choose from
array of affordable, innovative and exciting
online opportunities on discovertasmania.
com

Distribution and Promotion equals
measurable results

In 2009, the East Coast and Flinders
Island zone marketing campaign has

been most effective in generating record
visitor numbers for the region, particularly
through the shoulder and winter seasons.

To 30 September 2009, a cumulative total
of 131,515 East Coast and Flinders Island
Holiday Planner pages had been viewed
online — indicating significant engagement
with our target audience. From those
views, 3583 Planners have been
downloaded, and with several months

to go before the next version (February
2010) the Planner continues to be in great
demand, both in print and online.

For the current, inaugural Holiday Planner,
30,000 copies were printed and an average
500 copies each month are being mailed
to consumers through direct enquiries

with the balance used in direct marketing
campaign activity in interstate markets.

The 2010 Holiday Planner will be printed
on high quality stock with a glossy cover
and will again highlight the region’s best
features and attractions via motivational-
style editorial with contemporary
photography commissioned by the Zone
Marketing Group. 10,000 copies will be
printed initially with the potential for
reprints depending on demand.

The Holiday Planner will again form the
central plank of this year’s zone marketing
campaign. The success of the campaign
depends on its ability to convert the
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customer to visit East Coast and Flinders
Island and for you, the operator, receiving
direct contact to secure the booking.

Research from last year’s marketing
campaign shows 50% of Holiday Planner
readers (hardcopy and online) considered
extending their length of stay in Tasmania
as a result of information published in the
Planners. Such decisions would of course
have considerable flow-on benefits for

all allied products and services such as
accommodation, attractions, restaurants
and retail.

The research also found that:

e 87% rated the Planners good or very
good in describing the different areas
within zones

® 84% said the Planners were good or
very good in helping them learn about
things to see and do in the regions

e 28% used information in the East
Coast and Flinders Island Holiday
Planner to make bookings.

You are investing in so much more
than just a holiday planner

The East Coast and Flinders Island zone
marketing campaign is so much more
than just an advertisement in the Holiday
Planner — it is a fully integrated and
targeted program of promotional activities
that inspires people to visit our region.

The campaign is a key element of the
overall marketing of Tasmania to interstate
visitors. Your representatives on the East
Coast and Flinders Island Zone Marketing
Group are constantly working with Tourism
Tasmania and other major industry
partners to identify and implement
marketing opportunities and activities
that further raise the profile and attraction
of the East Coast and Flinders Island —
including partnerships with airlines and
transport operators, public relations
opportunities and media partnerships.

In this inaugural year of the zone
marketing campaigns in Tasmania, industry
contributed more than $90,000 to the East
Coast and Flinders Island zone marketing
campaign and this amount was matched by
Tourism Tasmania.
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Important dates
Booking deadline:

Monday 30 November 2009

Advertising material deadline:
Tuesday 30 November 2009

Advertising Contact
Sharyl Featherstone

Phone: 03 6343 7374
or 0438 253 870

Fax: 03 6344 2599
Email: info@vibetasmania.com.au

Postal Address:
GPO Box 1202, Hobart Tasmania 7001

Holiday Planner
promoted
in interstate

campaign through
a variety of media

Discovertasmania.com

1300 TASSIE

—_—

—

—

Read online

Downloaded

Ordered online

e o Ordered over the phone

Over 100,000 qualified consumers have viewed the East Coast and Flinders Island 2009 Holiday Planner

The Zone Marketing Group on behalf of the
region invested in a range of marketing
activities including:

e Tourism Tasmania Autumn campaign
that included over $1 million of media
advertising as well as campaign
extension activity incorporating:

e editorial and special promotions in
major newspapers and specialist
magazines

¢ online editorial, messages and
promotions

e capital city PR events

e hosting of leading lifestyle and
travel journalists

e Participation in the biggest travel
consumer and trade shows in
Melbourne, Sydney and Brisbane
attracting hundreds of thousands of
targeted consumers

e Cooperative marketing with access
partners including Virgin and Spirit of
Tasmania

e East Coast and Flinders Island-specific
advertisements, editorial and unique
promotions in specialist travel media

e Tourism Tasmania Spring campaign,
which incorporated traditional
and online media and innovative
promotions. This had a media spend of
over $1 million and featured additional
campaign extension activity including
PR activities such as the recent Fairfax
Hot Lunch at Peppermint Bay, which
sold out in 4 hours.

The 2010 East Coast and Flinders Island
Zone Marketing Plan will incorporate
similar elements and more, as new
opportunities are identified and
implemented.

Holiday Planner and/or
Visitor Guide?

The Holiday Planner in hardcopy and online
is a wonderful medium for informing,
captivating and motivating people to visit
the East Coast and Flinders Island thanks

to its carefully considered, professionally
written editorial, its evocative images and
its maps and holiday tips, all replicated
online. And participation in the Planner is
an investment in the overall multi-faceted
marketing campaign, not just a Planner
advertisement.

The official East Coast Visitor Guide,
about to be published for its second year
in As size, is the ideal pocket guide for
visitors. While the Holiday Planner has

an interstate focus, the Visitor Guide is
the ideal medium to communicate with
visitors once they are here in the regions
because of its practical advice about the
East Coast Touring Route, accommodation,
restaurants and the availability of services
such as petrol and public conveniences.

Simply put: the Planner persuades visitors
to come here; the Guide helps them

once they are here. Many businesses

will see there are excellent benefits from
advertising in both publications.
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Advertising Layouts

All advertisements that are 1/9th, 2/9ths and 1/3rd of a page will be designed by the East Coast Zone advertising representatives
according to the templates shown below. Local tourism associations and local government wishing to advertise should contact
Sharyl Featherstone to discuss the content and design of the advertisement.

TITLE, One Ninth Page Advertisement — 30 words MAXIMUM. See Advertising sheet for title and contact details restrictions.
TEXT &  Two Ninths Page Advertisement — 60 words MAXIMUM. See Advertising sheet for title and contact details restrictions.
CONTACT  0pe Third Page Advertisement — 60 words MAXIMUM. See Advertising sheet for title and contact details restrictions.
DETAILS Half Page Advertisement — by negotiation.

IMAGES  Images to be supplied at 300dpi at actual size.

One Ninth Page Advertisement — 1 x 58mm wide x 35mm deep.

Two Ninths Page Advertisement — 1 x 61mm wide x 74 mm deep or 2 x 61mm wide x 37mm deep.

One Third Page Advertisement — 1 x 184mm wide x 44mm deep or 3 x 61mm wide x 44mm deep.

Examples of Advertising Layouts (to scale)

One Ninth Page (1/9)

Two Ninths Page (2/9)

LOCATION NAME @

Im iuscil ipit wis nulla aci bla ad tem

iril ipit nismod min estisi. Sequis etue
dolenim venim adipsum sandit nit la
conse ming ex esto del esenit incin
henissed duipsuscilit veraessisl iusciliquat.
Inim nisit utpat lan hent laore.

123 Street Name, Suburb Tasmania 1234
T 03 62345678 F 03 6234 5678
info@emailaddress.com.au
www.webaddress.com.au

One Third Page (1/3)

LOCATION NAME

&

Ulluptat, qui bla commodi pisismo loreet
adiamco nsenim nos ese tionullam nit
et lum eu feu feuisl dolortie commy nos
adigna ad tat luptatie magnisi te faccum
quat vent ver sim et wis nullaor senisci-
dunt ver atet, quisi.

Dolor si blametum vero conum dunt wiscill
andions equatet, vero et la con henisci
duissi blaortie mod er iliquat wis alisi.

Na alis nosto dio conse er il erci bla alit
exer sequatem do odolobo rperit, vulput
ing exerit, quisl deliquis alit inci blaor.

123 Street Name, Suburb Tasmania 1234
T o3 62345678 F 03 6234 5678
info@emailaddress.com.au
www.webaddress.com.au

LOCATION NAME

Consecte et, commy nos ent nullan etum
diam digna faccum qui eugiat numsan euisl
eugiamcommy nulluptat. Uscing endigna adit
feugait nis numsandrem euis eumsan ut iure
duisl ipsum veliquat, susci tisis at voloborper
accum quatin henisi bla facipsum quip.

Nisl il exerci tet lobore consendrem aut veliqui
scipit wisciduis augiate mod tem zzrillan
velestrud magna feuis consecte ver

sit adiamcon volore feuguer aestie ex et
laorero wisciduis augiate mod tem zzrillan
velestrud magna feuis ver dunt.

123 Street Name, Suburb Tasmania 1234
T 03 62345678 F 03 62345678
info@emailaddress.com.au
www.webaddress.com.au
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Great opportunities to join the online marketing revolution!

All Holiday Planner advertisements purchased will be published in the hardcopy Holiday Planner and replicated online on a
dedicated page in the official Tourism Tasmania website: discovertasmania.com. This site employs the latest technology allowing
users to turn the Planner pages, zoom in on articles, advertisements and photos and, importantly — has live links to website
urls published in advertisements — so advertisers can have direct contact with clients!

Following the overwhelming participation in the current campaign by online users, Tourism Tasmania and the East Coast and
Flinders Island Zone Marketing Group are offering a brand new range of online marketing options that are EXCLUSIVE to Holiday
Planner campaign participants.

Campaign participants purchasing a Planner advertisement third page or larger can include interactive still or movie images
in their advertisement!

Several other special and exclusive online offers are also available — see below. But please note that some offers are
restricted so space will be sold on a first-come, first-served basis.

Interactive Holiday Planner * This allows consumers who are viewing your
advertisement advertisement in the online Holiday Planner
to click straight through to your website. You
can also display a movie clip or have scrolling
images. This is a great way to make your ad
stand out from the rest!

Special offer advertisement on = Each of the State’s five zones is represented
the East Coast and Flinders : by a landing page, accessed via the zone
Island Landing Page navigation map on dt.com. A special offer ad
positioned in this space is a highly effective
way to take advantage of the extensive zone
marketing activities.

Premium Page ' - Leverage off Tourism Tasmania’s major
h_ﬂg advertising campaign activity through
a Premium Page. A Premium Page
ERD, listing provides a highly visible link on
]II; = discovertasmania.com to give your product
B & more chance of being seen. You can also
-] publish a special offer on your product page
directly related to the campaign and link it
to your real time booking functionality on
discovertasmania.com.
Inclusion in the top holiday - . : Location, location, location! This is prime
deals on the discovertasmania. l E home page real estate. Position your product on
com homepage e dt.com’s home page with a special deal.
' —_— 5 positions available bi-monthly.

Please complete the attached Booking Form and Advertising sheet and return by
30 November 2009 by fax to (03) 6344 2599 or scan and email to info@vibetasmania.com.au
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Terms and Conditions

The terms and conditions form part this Contract and the Client agrees
to be bound by the terms and conditions whether or not the Client

has signed the contract. The Client requests Totally South Tourism

to insert, and agrees to pay for as herein provided, these items of
advertising in the East Coast and Flinders Island Holiday Planner to

be published. The Client warrants that the Client personally has the
authority to request and agree to pay for such advertising and to enter
into this Contract.

1.

1.1

1.2

1.3

1.4

1.5

1.6

1.7

1.8

1.9

Conditions of Advertising

All copy is accepted subject to approval and may be rejected at
the discretion of Totally South (hereinafter referred to as “TST”),
or at the direction of the Zone Marketing Committee, at any time
prior to publication and without giving any reason.

While every endeavor will be made to ensure the insertion of an
advertisement in accordance with instructions no liability will be
accepted for any loss occasioned by error, omission, misplacement
or otherwise and whether as a result of negligence of any other
cause.

The position of all advertisements is at the sole discretion of
TST. TST may alter advertisements, with the permission of the
advertiser, including text, to fit any particular style concept
relating to design or editorial.

TST may place advertisements under such headlines as it
considers appropriate and in any position on any page considered
appropriate. TST may place the word advertisement” in any copy
which in its opinion closely resembles editorial matter.

TST shall not be liable to correct any error, omission,
misplacement or other failure to comply with instructions or be
required to notify any such matter to any person.

If any advertisement does not appear in the Holiday Planner (for
any reason) TST shall refund any monies paid and make no charge.
TST shall not incur any other liability in respect of nonpublication.

Whilst all care and responsibility will be taken, TST shall not
be liable for any loss or damage to any film, art work, or other
materials supplied as a result of negligence or any other cause.
Any such material in its possession or control longer than six
months from the date of publication may be destroyed without
liability to the Advertiser or Agent.

TST may alter any advertising material, with the permission
of the advertiser, supplied in order to conform to publishing
requirements without being responsible for any loss or damage.

TST may delete or alter (wholly or in part) any advertisement
without notice or compensation to comply with any requirement
or standard relating to publication of the Holiday Planner whether
imposed by TST or any other person.

1.10 TST gives no warranty as to the date upon which the Holiday

2.

2.1.

2022

Planner shall be published or distributed.

Warranty

The Advertiser and the Agent, if any, warrant that the
advertisement and its contents are true and correct in all respects,
that they are in no way misleading or deceptive or otherwise
contract to any provision of the Trade Practices Act, that they
comply with all relevant laws and that publication of the material
will not infringe the rights of any person nor give rise to any rights
against or liabilities in TST or any servant or agent of TST.

The Advertisers and the Agent, if any, each warrant that it is the
owner of or has the right to use any business name, trade mark,
photograph, illustration or the like included in the advisement.
Each warrants that it is authorized to advertise all businesses,
products and services referred to in the advertisement.

43

7-
7.1

7.2

8.
8.1

9.2

Indemnity

The Advertiser and Agent, if any, each indemnity TST and its
editors, proprietors, servants and agent against all liability, claims
or proceedings whatsoever arising from the publication of copy.

Limitations of Liability

Provisions of the Trade Practices Act may apply to the contract
and implied warranties, in particular a warranty that the services
to be provided by TST under this contract will be provided with
due care and skill (Section 74). This contract must be read subject
to any such provision.

Where Section 74 of the Trade Practices Act of any like provision
applies the liability of TST is to be limited to the supplying of the
services again or the payment of the cost of having the services
supplied again.

Subject to clause 4.1 all conditions and warranties, expressed

or implied, whether arising by statute or otherwise, as to the
manner of provision of or failure to provide the services under this
contract by TST are excluded. Without limitation, TST shall not be
liable for any loss or damage arising from the publication of the
advertisement (as appearing) in the Holiday Planner or any failure
of the advertisement to appear in the Holiday Planner whether
caused directly or indirectly by delay, error, omission, negligence
or otherwise.

Payment

The Advertisers shall pay the price of the advertisement appearing
under “Advertising Rates” in this document.

Withdrawal of Advertisement

If any artwork, photography, copy, editorial material or the
like required for the advertisement is not provided to TST by
the material deadline date TST may cancel the order and the
advertiser will forfeit any deposit.

The Advertiser may withdraw an order prior to the order deadline
date by notice in writing. In such case the Advertiser will be liable
only for an amount equal to 7.5% of the price of the advertisement
together with the cost of any design, type-setting, scanning,
artwork, bromides and the like incurred to the date of the receipt
of notice.

Authority of Agent

The Agent warrants that it has the authority of the Advertiser to
enter this contract.

The Agent is personally liable for payment.

Intellectual property

The Advertiser and the Agent each assign to TST copyright in the
advertisement and in all artwork and the like supplied to TST.

Miscellaneous

This contract constitutes the entire agreement between the parties
and may be amended only in writing.

This contract is to be governed by the laws in Tasmania and the
parties consent to the non-exclusive jurisdiction of the Courts of
the State in respect of any dispute. No objection shall be taken by
the parties to the issue of any claim out of the Magistrates’ Court
registry at Hobart where such claim registry to this contract.
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BOOKI NG FORM (please complete a separate form for each advertisement required and return by 30 November 2009)

CLIENT DETAILS

Advertiser (Business Name):

Contact Name/s:
Postal Address:

Postcode:
Telephone Numbers: Email:
Fax: Mobile:

Signature:

Campaign Participation Rates — Holiday Planner Advertisement (please tick your selection)

1/9 of a Page 2/9 of a Page 1/3 of a Page Full Page Premium Page

Advertisement in Printed Holiday Planner
(reproduced online at discovertasmania.com)

$750 $1500 $2255 $6155 $6410
*$675 *$1350 *$2030 *$5540 *$5770
Interactive Holiday Planner NA NA Free Free Free
Special Offer Advertised on
East Coast and Flinders Island Landing Page
$700 $630 $560 Su94 $420
*$630 *$567 *$504 *$445 *$378
Premium Page - Accommodation Only
$500 S450 S400 $353 $300
*$450 *$405 *$360 *$318 *$270
Premium Page - Tours & Attractions Only
$250 $225 $200 $176 $150
*$255 *$203 *$180 *$158 *$135
Inclusion in Top Holiday Deals on the
discovertasmania.com home page
S900 $810 $720 $635 S540
*$810 *$729 *$648 *$572 *$486
Package Deal (ACCOMMODATION)
Holiday Planner Advertisement, Special Offer on
Landing Page, Interactive Holiday Planner® $2600 $3165 $3735 S7460 $7520
Premium Page & Top Holiday Deals *$2340 *$2849 *$3362 *$6714 *$6768
Package Deal (TOURS & ATTRACTIONS)
Holiday Planner Advertisement, Special Offer on
Landing Page, Interactive Holiday Planner *52850 $3390 $3935 57637 $7670
Premium Page & Top Holiday Deals $2565 *$3051 *$3542 *$6873 *$6903
TOTALS
S S S S S

*A 10% discount applies to Tourism Industry Council Tasmania Accredited members who book advertising space in the East Coast and Flinders Island Holiday Planner or
purchase additional online benefits directly through Totally South Tourism. All rates include GST and are in Australian dollars (AUD).
J‘:*/I/Iust have purchased Holiday Planner advertisement to access additional online benefits.

not available for 1/9 or 2/9 page advertisements.

LOCATION TO BE LISTED UNDER (please tick one option)

D Orford/Triabunna D Bicheno D Flinders Island
D Swansea D Break O’Day D North East Hinterland
D Coles Bay

Please ensure your text and photos are supplied at the same time as the booking form.
PLEASE FAX THIS BOOKING FORM TO: 03 6344 2599 or scan and email to info@vibetasmania.com.au
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THEEAST
COAST

ADVERTISI NG SH EET (please complete a separate form for each advertisement required and return by 30 November 2009)

ADVERTISEMENT DETAILS

Advertiser Heading
(This should be your company name):

Advertisement text:

1/9th page - (MAXIMUM 30 words)
2/9th page - (MAXIMUM 60 words)
1/3rd page - (MAXIMUM 60 words)

TO MINIMISE ERRORS IT IS PREFERRED
THAT COPY BE SUPPLIED TYPED WITHIN
THE BODY OF AN EMAIL OR WORD
DOCUMENT.

Address:

Postcode:

Telephone (one number only):

Fax (one number only):

Mobile (one number only):

Email (one email only):

Web address (one web address only):

IMAGES

Images to be supplied at 300dpi at actual size. See page 4 of Advertising Prospectus for more information.
D | have emailed my photo/images (high resolution) to info@vibetasmania.com.au

D I 'am an Australian Accredited Tourism Business and require my logo in the header of my advertisement.

PAYMENT DETAILS

Direct Payment: Tasmania’s South Regional Tourism BSB: 037 oo1 Account: 303 213

OR please fill in credit card details below and return via fax to (03) 6231 2869 or scan and
email to info@totallysouth.com.au

AMOUNT: $ ‘ ‘

CARD TYPE (tick): MASTERCARD D VISA D

CARDHOLDERS NAME: ‘

earonomeer: ||| (LD LD
EXPIRY DATE: D D / D D SIGNATURE:
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